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ACtIVITIES1-54

3!; How do you learn English? Do you just sit in the classroom and listen to

the teacher, enroll in tuition classes or participate in English courses?

In the recent years, our school has been filling our normal lessons with

§ stimulating and pleasurable activities such as Scrabble Competition and

the “Who wants to go to Australia” Vocabulary Quiz. But do you find
these activities customary and maybe a bit bland? Have no fear for that!
Did you notice that there were some foreigners wandering in our school
premises recently? Have you seen our students doing something mysterious
in the tennis court and the hall I am proud to announce that our teachers
hawe painstakingly thought up something new and daring for our secondary
1, 3 and 4 students to learn English through interesting activities.

Let me introduce the Co-curricular English Activity Project that is for
secondary 1 & 3 to you. In this project, our students are required to
choose one activity fromfour choices: SelfDefense and Karate, Patchwork
and Quilting, Learning English from Physical Activities and lastly, Painting.
These activities were held through the entire March at 2pm-3:30pm with
teachers who are all native speakers in English to enable our students to
enhance their speaking and listening ability while carrying out the
activities.

Another activity, Global English, which is for our secondary 4 students, is
an online English learning program with loads of different assignments for
our students to accomplish. There is also a Teacher-led Chat Roomwhich
has a teacher online all the time to provide aid to our students when
they face any difficulties in English. Even if you have no problems at all,
you can chat with the teacher on duty on any topic! This program
expands our students” horizons and immerses them in a better
environment for English learning to boost their
confidence in the English language and
develop a habit to use English

which will further
their explorations

in this language
where they will find
limitless fun. Y 4
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I am very
good at it,
Master.

Watch my
sonic punch!

Your hit is

nothing tome...
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at ou Iove ? "

.== Love is patient and kind, not jealous, not boastful, not proud, rudeor selfish, not easily angere}@nd it keeps no record of wrongs. Love does not gloat over people’
I Ove sins hut takes its delight in truth. Love always bears up, always trusts, always hopes, and alway%dures Love never ends.”
L - the Bible
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does she love me? \

does she love him?
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A\Whichfactor doyou consider the nmost inportant
when you go to buy clothing? The price, design,

| cobr, trend, quality or personalstyle?

A 5tvish designs, fashionabk cbthes and modern
' accessories existed since the day we were born.
- Who can imagineliving without then? Louis Wuitton,
Prada, Gucci, Levi’s Strauss & Co. .. These are the
prestigious brands fromthen tonowwhich areeven
older thanus!

A Some peopk buy these branded products for their
gorgeous exterior or the designer tag while some
purchase these goods for the superb quality they
guarantee or to suit their personalstyle. Inmy
opinion, the former party is those who lack self
confidence and need materialto boost their sense
of self. Inother words, these self-indulgent people
who tend to feel more insecure are pretty
superficial too and utilize branded products as
cover-ups to protect themselves from the
demanding society which kans towards the nore
superior. On the contrary, the latter are those
who are more confident and have their own style
and taste. This positive group purchases products
tosuit their sty and penchant whik simultaneously
buying aguarantee tooas brandedproducts hasve
the tendency to be made with better-quality
materialwhich grants the itema longer lifeand an
endurance to wear and tear.

A S0, it’sthe quality and style of the products that
attractus to them. But how dothose people choose
from the ocean of products?

A Dissimibr brands have unalike styles and they
appealto different groups of people. For example,
Calvin Klein’s erotic advertisements have a
propensity to use hot modek and promote their
itemsas sexiconswhile Levi’s Strauss & Co.’sdenim
wear emphasizes on fitting your body to the
ukimate, \ersace, Dolce & Gabbana andPrada and
Giorgio Armani resemble love elegance and
understatement. Lastly: Chanel This brandis all
about being feminine. With the sexy casual wear
and enviable dresses, this brand targets young
women whoare keento show off their bodylines. As
we can see, brands have their own fans who have
different stipulations. The market is an endless
ocean.

A\With so much to choose from how can’t we not
feel lightheaded?

A o shun snob-appeal, keep a clear head and
remember that money doesn’t drop fromthe skies

Loretta Hui 5D

or grow on trees, we should start trying to understand
ourselves more and dress as we are? Standard prized
jeans and T-shirts are as good as expensive ones. Those
who need a shield made of brands just lack a tad bit of
confidence. Ina world Ike now, squandering our money
away in frenzy wouldn’t be a wise choice to satisfy our
vanity. Why notenhance our own taste andstyle to buy
things that suit us and not the other way round like
decorating a tree? Even though luxuries are tenpting,
we should exercise self controland not let ourselves

become shopping maniacs. Enough is enough! .






